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OUR VISION 
Our vision is to sing for a future free from homophobia and all other discrimination.

OUR MISSION
Our mission is to create musical experiences that strengthen our role as a leader  
among LGBT and performing arts organizations; to enrich our member-artists; to  
support LGBT youth, to challenge homophobia and to expose new communities  
to our message of equality. 

OUR HISTORY
,Q������ZKHQ�WKH�*D\�0HQ·V�&KRUXV�RI�/RV�$QJHOHV�KHOG�LWV�ÀUVW�UHKHDUVDO�LQ�3OXPPHU�3DUN�ZLWK����PHQ��LW�ZDV�DQ�DFW�RI�EUDYHU\�
and political action. Just the existence of a group of openly gay men performing in public was a powerful statement.

/DWHU�QHZ�FKDOOHQJHV�VWUXFN�RXU�FRPPXQLW\�DQG�WKH�&KRUXV��KDYLQJ�ORVW�KDOI�RI�LWV�RZQ�PHPEHUV�WR�WKH�$,'6�SDQGHPLF��VDQJ�LQ�
the name of sadness and anger, and also to give hope and comfort to a devastated community. GMCLA’s response to the terrible 
rash of suicides by gay youth became one of the most powerful and widely seen videos 
of the It Gets Better campaign throughout the world. The Chorus has even formed its 
RZQ�FRPSHOOLQJ�SURJUDP��WKH�$OLYH�0XVLF�3URMHFW��$03���WR�EULQJ�HGXFDWLRQ��KRSH��DQG�
FRQQHFWLRQ�WKURXJKRXW�/$�VFKRROV��7KLV�FRPLQJ�\HDU�ZH�ZLOO�ZRUN�ZLWK�PRUH�VWXGHQWV�WKDQ�
ever.

:H·YH�VXQJ�IRU�WZR�VLWWLQJ�SUHVLGHQWV��WKH�LQDXJXUDWLRQ�RI�WKH�FXUUHQW�6SHDNHU�RI�WKH�
Assembly, and are now widely regarded as one of the best male vocal ensembles in the 
FRXQWU\��2XU�FRQFHUWV�DUH�IXOO�RI�IXQ��HPRWLRQ��DQG�JUHDW�MR\�DQG�KRSH��%XW�ZH�KDYH�PRUH�
WR�GR��:H�QHHG�WR�ÀJKW�IRU�DOO�JURXSV�VHHNLQJ�HTXDOLW\��ZH�QHHG�WR�EXLOG�HPRWLRQDO�EULGJHV�
between our community and others in Los Angeles. We’ve grown into a solid family of artists that love and care for each other and 
IRU�/RV�$QJHOHV��:H�ZLOO�NHHS�VLQJLQJ�XQWLO�QR�RQH�IDFHV�ELJRWU\�DQG�KDWUHG��7KDW�LV�WKH�EHVW�OHJDF\�DQ\�RI�XV�FRXOG�OHDYH�

Opening  

HEARTS 
and MINDS

through the power of music.
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ALIVE MUSIC PROJECT
Every year over 85% of LGBT students in American schools are physically or verbally abused. For over thirty years 
*0&/$�KDV�XVHG�PXVLF�WR�RYHUFRPH�SUHMXGLFH���1RZ�ZH·UH�XVLQJ�VRQJ�WR�WHDFK�DFFHSWDQFH�DQG�HTXDOLW\�LQ�VFKRROV��

$03�XQLWHV�*0&/$�VLQJHUV�ZLWK�\RXQJ�DXGLHQFHV�RQ�WKHLU�RZQ�WXUI�LQ�DQ�HIIRUW�WR�KLJKOLJKW�WKH�XQLTXH�H[SHULHQFHV�
VKDUHG�E\�DOO�KXPDQV³UHJDUGOHVV�RI�UDFH��FODVV��JHQGHU��DJH�RU�VH[XDO�RULHQWDWLRQ��$03�KDV�EHHQ�SURYHQ�WR�KHOS�
HQJDJH�VWXGHQWV�LQ�WKH�LPSRUWDQW�ZRUN�RI�FRPSUHKHQGLQJ�DQG�GLVFXVVLQJ�WKH�FRPSOH[LWLHV�VXUURXQGLQJ�KXPDQ�
rights, civil rights, and the LGBT struggle for equality and actively promotes the reality that our struggle for equal 
ULJKWV�LV�QRW�RQO\�XQLYHUVDO��EXW�DQ�LVVXH�WKDW�FDQ�DIIHFW�DQ\�JURXS�RI�SHRSOH�ZKR�ÀQG�WKHPVHOYHV�LQ�WKH�PLQRULW\�

IT GETS BETTER TOUR
it gets better�LV�D�PXVLF�DQG�WKHDWHU�SURGXFWLRQ��SUHVHQWHG�E\�*0&/$�LQ�SDUWQHUVKLS�ZLWK�'DQ�6DYDJH·V�,W�*HWV�%HWWHU�
3URMHFW���7KH�ZHHN�ORQJ�UHVLGHQF\�SURJUDP�LV�DLPHG�DW�HQHUJL]LQJ�FRPPXQLW\�DZDUHQHVV�DQG�VXSSRUW�DURXQG�WKH�
LVVXHV�RI�EXOO\LQJ�DQG�KDUDVVPHQW�ZLWK�ZRUNVKRSV��FRPPXQLW\�LQWHUDFWLRQ��D�ZRUOG�FDIH�DQG�ÀQDOO\��D�SHUIRUPDQFH�
RI�WKH�RULJLQDO�WKHDWHU�ZRUN��$IWHU�QHDUO\�D�\HDU�RI�SUH�SURGXFWLRQ��WKH�SURMHFW�NLFNHG�RII�LQ�2FWREHU������LQ�,RZD�DQG�
LV�VHW�WR�WRXU�LQ�VPDOO�WRZQV�LQ�WKH�86�WKURXJK������

,RZD�VHUYHG�WR�DIÀUP�WKH�QHFHVVLW\�DQG�YLWDOLW\�RI�WKLV�LPSRUWDQW�SURJUDP���7KH�FDVW�PHW�ZLWK�VWXGHQWV�DW�WZR�
KLJK�VFKRROV�DQG�WKHLU�*6$V��ZLWK�IXWXUH�HGXFDWRUV�DW�WKH�8QLYHUVLW\�RI�,RZD��KHOG�FRXQWOHVV�4�	�$V�DQG�PHW�ZLWK�
parents and community leaders who want to ensure the safety of their youth.  They spent time with an openly gay 
11 year old boy who was being bullied in school; his mother was overcome with gratitude for showing her son what 
is possible for him and other youth when they grow up. They met a young person who passed a note to one of our 
cast members indicating she had been contemplating suicide – but isn’t anymore. These are only a few of the many 
VWRULHV�EURXJKW�EDFN�IURP�,RZD���7HOOLQJ�PRPHQWV�DQG�SURRI�WKDW�WKH�MRXUQH\�*0&/$�KDV�HPEDUNHG�RQ�ZLWK�WKH�,W�
*HWV�%HWWHU�)RXQGDWLRQ�DQG�6SHDN�7KHDWHU�$UWV��LV�YLWDO�
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BRIDGE MUSIC PROJECT   
A bridge is an interlude between two different parts of a song, 
connecting into one theme.  Each year, members of the Chorus 
appear at more than twenty community events, supporting other 
RUJDQL]DWLRQV�� PDUNLQJ� PHPRULDOV�� DQG� FHOHEUDWLQJ� YLFWRULHV�
DQG�PRPHQWV�RI�MR\��:H�FRPH�IURP�YHU\�GLIIHUHQW�SODFHV��UDFHV��
nations, religions and political beliefs.  The Chorus is that bridge 
that continues to connect with other communities.

GMCLA GIVES BACK
0HPEHUV� RI�*0&/$�YROXQWHHU� DQG�ZRUN� WR� JLYH� EDFN� WR� WKH�
home we love, Los Angeles. Every holiday season, members 
VLQJ�FDUROV�LQ�DUHD�KRVSLWDOV�WR�EULQJ�MR\�WR�WKRVH�LQ�SDLQ��,Q�������
ZH�EHJDQ�VHUYLQJ�7KDQNVJLYLQJ�GLQQHU�WR�WKH�XQGHUVHUYHG�DQG�
visiting senior living centers.

OUTSIDE VOICES
Outside Voices is a new mixed chorus formed by GMCLA and 
/LIH:RUNV�� D�PHQWRULQJ� SURJUDP� RI� WKH� /$�*D\� DQG� /HVELDQ�
&HQWHU��7KLV�FKRUXV�LV�IRU�\RXWK�DJHV����WR�����ZKR�DUH�OHVELDQ��
gay, bisexual, transgendered, or straight allies. It will provide 
not only a musical outlet for young people, but a place to come 
together and feel safe to express themselves. Outside Voices will 
premiere on stage with Gay Men’s Chorus of Los Angeles during 
RXU�VSULQJ�FRQFHUW��´$ZDNHQLQJV�µ�LQ�PLG��0DUFK��PR
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An epic musical event featuring the music of legendary composer and 
O\ULFLVW�6WHSKHQ�6FKZDUW]��7KLV�VKRZ�ZLOO�LQFOXGH�VRQJV�IURP�Enchanted, 
The Prince of Egypt, The Hunchback of Notre Dame, Pocahontas, plus 
Broadway hits from Wicked, Godspell, Pippin, The Baker’s Wife, and more. 
1RW�ENTIRELY�:LFNHG�ZLOO�WDNH�SODFH�DW�WKH�KLVWRULF�6DEDQ�7KHDWUH�LQ�
%HYHUO\�+LOOV���$WWHQGDQFH�������JXHVWV�

 HOLIDAY SPECTACULAR 

 AWAKENINGS 

 NOT ENTIRELYWICKED 

This annual holiday extravaganza typically sells out all three shows at the 
Alex Theatre in Glendale and includes some of GMCLA’s most beloved 
V́LJQDWXUHµ�SHUIRUPDQFHV��(DFK�\HDU�IHDWXUHV�D�VSHFLDO�JXHVW�DQG�WKLV�
\HDU�LW·V�WKH�ULVLQJ�VWDUV�RI�&UHDWLYH�3ODQHW�6FKRRO�RI�WKH�$UWV���+ROLGD\�
6SHFWDFXODU�JHQHUDOO\�EULQJV�LQ�������DWWHQGHHV�RYHU�WKH�FRXUVH�RI�WKH�
VKRZ�ZHHNHQG�WR�NLFN�RII�WKH�VHDVRQ�LQ�JUDQG�VW\OH�

$Q�RIIHULQJ�RI�FKRUDO�VRXQGV�WKDW�ZLOO�DZDNHQ�\RXU�VHQVHV��\RXU�PLQG��
DQG�\RXU�KHDUW���7KLV�FRQFHUW�ZLOO�PDUN�WKH�GHEXW�RI�2XWVLGH�9RLFHV��RXU�
QHZO\�IRUPHG�\RXWK�FKRUXV���D�SDUWQHUVKLS�RI�*0&/$�DQG�/LIH:RUNV�
DW�WKH�/$�*D\�	�/HVELDQ�&HQWHU��$OVR�DSSHDULQJ��9R[�)HPLQD�/RV�
Angeles, the critically acclaimed women’s chorus that got its start with 
*0&/$����\HDUV�DJR��$ZDNHQLQJV�ZLOO�EH�SHUIRUPHG�DW�WKH�KLVWRULF�)LUVW�
&RQJUHJDWLRQDO�&KXUFK�RI�/RV�$QJHOHV��$WWHQGDQFH�������

ENTIRELY

(December 2012)

(March 2013)

(June 2013)
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7KLV�QRW�WR�EH�PLVVHG�JKRXOLVK�HYHQW�LV�WKH�KRWWHVW�WLFNHW�RQ�+DOORZHHQ�
ZHHNHQG�DQG�*0&/$�LV�SURXG�WR�EH�WKH�EHQHÀFLDU\��3URGXFHUV�-DVRQ�
and Fred have created a worldwide event that garners attendees and 
celebrities from all four corners. This year’s event played host to almost 
�����FRVWXPHG�UHYHOHUV�RQ�WKH�VHW�RI�+%2·V�7UXH�%ORRG��6SRQVRUV�
LQFOXGHG��'H/HRQ��+%2��)DWEXUJHU��<HOORZ�&DE��6%(�DPRQJ�RWKHUV��

ANNUAL VOICE AWARDS

ANNUAL SOUNDTRACKS: SING-ALONG 

8   ANNUAL HALLOWEENIE

The Voice Awards are GMCLA’s single largest fundraising event 
EHQHÀWLQJ�LWV�PXOWLSOH�SURJUDPV��LQFOXGLQJ�RXU�DQWL�EXOO\LQJ�SURJUDP��WKH�
$OLYH�0XVLF�3URMHFW�DQG�WKH�it gets better tour. The event honors celebrities, 
community leaders and organizations/corporations who use their 
YRLFH�IRU�VRFLDO�FKDQJH�DQG�HTXDOLW\��,W�ZDV�DWWHQGHG�E\�PRUH�WKDQ�����
HQWHUWDLQPHQW�DQG�LQGXVWU\�OHDGHUV�DQG�LQÁXHQFHUV�ODVW�\HDU�DQG�KDLOHG�
E\�PDQ\�DV�WKH�EHVW�QRQ�SURÀW�DZDUGV�VKRZ�RI�WKH�VHDVRQ���6HSDUDWH�
VSRQVRUVKLS�RSSRUWXQLWHV�DUH�DYDLODEOH�IRU�WKLV�HYHQW��

6RXQGWUDFNV�DUH�WKH�PXVLF�RI�RXU�OLYHV�DQG�WKLV�VXPPHU�RYHU������JXHVWV�
DWWHQGHG�6RXQGWUDFNV��6LQJ�$ORQJ��+HOG�RQ�WKH�JUHDW�ODZQ�RI�+ROO\ZRRG�
)RUHYHU��ZH·OO�VFUHHQ�D�PXVLFDOO\�LQVSLUHG�IHDWXUH�ÀOP�XQGHU�WKH�VWDUV�
combined with a short live performance. It’s a community event that 
provides great exposure to most any brand.

TH

Carolyn Hennessy

Adam Lambert

 Marissa Jaret Winokur

Former Miss USA 
Shandi Finnessey
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TITLE 
SPONSOR

$30,000
SOLD OUT FOR SEASON 34. 
AVAILABLE FOR SEASON 35.

SOLD OUT
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S PROMINENT LOGO AND SPONSORSHIP RECOGNITION ON THEATER MARQUEE 

(WHERE APPLICABLE) FOR ALL GMCLA SUBSCRIPTION CONCERTS

NAMING RIGHTS AS TITLE SPONSOR IN ALL GMCLA PRESS RELEASES

RECOGNITION FROM STAGE AT ALL PERFORMANCES OF GMCLA SUBSCRIPTION CONCERTS 

MENTIONS ON TWITTER 8X PER WEEK FOR 52 WEEKS (70,000+ FOLLOWERS) & FACEBOOK

FOUR (4) DEDICATED E-BLASTS TO GMCLA EMAIL LIST

FULL 2-PAGE AD IN PROGRAM JOURNAL FOR ALL SUBSCRIPTION CONCERTS AND VOICE AWARDS

COMPANY NAME / LOGO PLACEMENT IN THE FOLLOWING AREAS:
 � HOME PAGE OF GMCLA WEB SITE, GMCLA.ORG
 �� GMCLA SUBSCRIPTION ONLINE PROMOTIONS
 � CITYWIDE DIGITAL BILLBOARD PROMOTIONS
 � ALL GMCLA SEASON PROMOTIONAL E-BLASTS 
    (WITH WEB SITE LINKS / CLICK-THRU OPTIONS)
 � ALL GMCLA PROMOTIONAL PRINT LITERATURE, 
              INCLUDING POSTCARDS, POSTERS, FLYERS 

OPPORTUNITY TO DISTRIBUTE MATERIALS OR PREMIUMS TO PATRONS 
AT ALL SUBSCRIPTION CONCERTS

PREMIER TABLE AT GMCLA VOICE AWARDS (10 TICKETS)

TEN (10) TICKETS TO GMCLA SUBSCRIPTION CONCERTS

TEN (10) VIP TICKETS TO “SOUNDTRACKS: SING-ALONG” & “HALLOWEENIE”
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NAMING RIGHTS AS SPONSOR IN ALL GMCLA PRESS RELEASES

RECOGNITION FROM STAGE AT ALL PERFORMANCES OF GMCLA’S SUBSCRIPTION CONCERTS

MENTIONS ON TWITTER 6X PER WEEK FOR 52 WEEKS (70,000+ FOLLOWERS) & FACEBOOK

THREE (3) DEDICATED E-BLASTS TO GMCLA EMAIL LIST

FULL-PAGE AD IN PROGRAM JOURNAL FOR ALL SUBSCRIPTION CONCERTS AND VOICE AWARDS

COMPANY NAME / LOGO RECOGNITION IN THE FOLLOWING AREAS:
 � HOME PAGE OF GMCLA WEB SITE, GMCLA.ORG 
 � GMCLA SUBSCRIPTION ONLINE PROMOTIONS
 � CITYWIDE DIGITAL BILLBOARD PROMOTIONS
 ��ALL GMCLA SEASON PROMOTIONAL E-BLASTS 
    (WITH WEB SITE LINKS / CLICK-THRU OPTIONS)�
� ��ALL GMCLA PROMOTIONAL PRINT LITERATURE, 
    INCLUDING POSTCARDS, POSTERS, FLYERS

OPPORTUNITY TO DISTRIBUTE MATERIALS OR PREMIUMS TO PATRONS AT ALL SUBSCRIPTION CONCERTS

PREMIER TABLE AT GMCLA VOICE AWARDS (10 TICKETS)

EIGHT (8) TICKETS TO GMCLA SUBSCRIPTION CONCERTS

EIGHT (8) VIP TICKETS TO “SOUNDTRACKS: SING-ALONG” & “HALLOWEENIE”
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NAMING RIGHTS AS SPONSOR IN ALL GMCLA PRESS RELEASES 

RECOGNITION FROM STAGE AT ALL PERFORMANCES OF GMCLA SUBSCRIPTION CONCERTS

MENTIONS ON TWITTER 4X PER WEEK FOR 52 WEEKS (70,000+ FOLLOWERS) & FACEBOOK

TWO (2) DEDICATED E-BLASTS TO GMCLA EMAIL LIST

FULL-PAGE AD IN PROGRAM JOURNAL FOR ALL SUBSCRIPTION CONCERTS AND VOICE AWARDS

COMPANY NAME / LOGO RECOGNITION IN THE FOLLOWING AREAS:
 � HOME PAGE OF GMCLA WEB SITE, GMCLA.ORG 
 � GMCLA SUBSCRIPTION ONLINE PROMOTIONS
� ��ALL GMCLA PROMOTIONAL PRINT LITERATURE, 
    INCLUDING POSTCARDS, POSTERS, FLYERS

OPPORTUNITY TO DISTRIBUTE MATERIALS OR PREMIUMS TO PATRONS AT ALL SUBSCRIPTION CONCERTS 

SIX (6) TICKETS TO GMCLA VOICE AWARDS

SIX (6) TICKETS TO GMCLA SUBSCRIPTION SERIES

SIX (6) VIP TICKETS TO “SOUNDTRACKS: SING-ALONG” & “HALLOWEENIE”
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NAMING RIGHTS AS SPONSOR IN ALL GMCLA PRESS RELEASES

MENTIONS ON TWITTER 2X PER WEEK FOR 52 WEEKS (70,000+ FOLLOWERS) & FACEBOOK

ONE (1) DEDICATED E-BLAST TO GMCLA EMAIL LIST

FULL-PAGE AD IN PROGRAM JOURNAL FOR VOICE AWARDS

COMPANY NAME / LOGO RECOGNITION IN THE FOLLOWING AREAS:
 � HOME PAGE OF GMCLA WEB SITE, GMCLA.ORG 
 � GMCLA SUBSCRIPTION ONLINE PROMOTIONS
 ��ALL GMCLA PROMOTIONAL PRINT LITERATURE, 
    INCLUDING POSTCARDS, POSTERS, FLYERS

OPPORTUNITY TO DISTRIBUTE MATERIALS OR PREMIUMS TO PATRONS AT ALL SUBSCRIPTION CONCERTS

FOUR (4) TICKETS TO GMCLA VOICE AWARDS

FOUR (4) TICKETS TO GMCLA SUBSCRIPTION SERIES

FOUR (4) VIP TICKETS TO “SOUNDTRACKS: SING-ALONG” & “HALLOWEENIE”
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California 1984

So CAL
SOCIAL CLUB
SOCIAL    BUSINESS    CULTURE    COMMUNITY

Community Partners 
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Thank you for supporting GMCLA 

For Organizational Support and 
Opportunities contact:

CHRISTOPHER VERDUGO
([HFXWLYH�'LUHFWRU 

424.239.6499

GRAPHIC DESIGN BY POPTHEPIXEL.COM


