Empathy Map

Audience group/name:

What do they

THINK
AND FEEL?

what really counts
major preoccupations

worries & aspirations

What do they What do they
HEAR? SEE?
what friends say 0 environment
what the family says triends
what influencers say what the market offers
What do they
SAY
AND DO’

attitude in public
appearance

behavior toward others

PAIN GAIN
fears wants/needs
frustrations measures of success

obstacles opportunities
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Audience Segment Descriptions

User group/name:

Brief description:

Brand touchpoint opportunities:

Intellectual expectations (What content or knowledge do we deliver?):

Emotional expectations (How do we want them to feel?):

Proof points:

Ways to wow:
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